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OUR PURPOSE Tycoon Events, part of The Event Estate Inc., is an award-winning, full-service event
EMERGING THEMES planning company Igased in Edmonton, Alberta. A trusted name in our industry, we
work with diverse clients from all across Alberta and beyond to create memorable

LET'S GET INTO IT experiences that exceed expectations.

THIS IS WHERE THE
MAGIC HAPPENS

We specialize in corporate event planning, community/non-profit events, conference
management services, event styling, and event consultations. As an innovative curator
LET'S SUM IT UP of immersive experiences, we create memorable events that are tailored to a unique
CONTINUING EDUCATION purpose, add value for the client, and provide exceptional results.

| DITS With a commitment to innovation, professionalism, creativity and growth, our strong,

REFERENCES diverse team comes with a range of unique skill-sets and is a force to be reckoned
with. Because of our commitment, we are passionate about engaging with others in
the event industry community and looking ahead at what is coming next for all of us.

“To us, it really is all in the details!”
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EVENT TRENDS REPORT
2020/2021Trends

OUR PURPOSE

The team at Tycoon Events has been busy doing a lot of research this year.
Despite industry challenges, setbacks, and many unknowns, it is important that
we forge ahead. Therefore, part of our research included gaining a deeper
understanding of our current industry climate, virtual and hybrid events, and
the platforms, apps and other digital tools available for designing remarkable
online experiences. Another large part of our research was centred around
uncovering the leading trends in many different industries from all over the
world; including fashion, architecture, design, tech, creative and events.
Through sourcing relevant trends locally, provincially, nationally, and globally,
we have put together this trend report, outlining what we found may impact
the event industry for 2021 and beyond.

This report is for anyone who plays a role, or is interested in the event industry
and wants a deeper understanding of industry trends. This includes planners,
agencies, vendors, venues, designers, technology providers, and fabricators
just to name a few.

DIKW Model. Photo courtesy of: https:/towardsdatascience.com/rootstrap-dikw-model-32cef9ae6dfb
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This report connects the dots from the data we’ve collected and depicts the
insights that were found (see data-to-wisdom graphic). “[Wisdom] allows

us to predict the future correctly, not only by detecting and understanding
patterns but also deeply comprehending the ‘Why’ behind those patterns.
Wisdom is all about the future: it relies on Knowledge and pattern models,
but it can help to shape your ‘gut feeling’ and intuition, giving you an
exponential competitive advantage.”

We have thought deeply about how to present this research as applicable
information to use today. In the following section, we will walk through some
of the steps we have taken so you can begin to understand the processes
we have undergone. As you read through this document, we encourage you
to let your creativity flow. Use the notes section in the sidebar to capture
your thoughts and inspiration!
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As we began sorting through our research, four main themes emerged: Rather than following or predicting future
trends, our starting point began with the

big picture. Identifying main themes and

how they intertwined pushed us to consider
changes that are leading the way in the
events industry. Simply put, events are human
experiences. The more we understand the

Experiences Advancements Branding & more we are able to successfully adapt to
Design a new and evolving event industry!
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Below, we will explore each of these themes individually. First, we will define each theme and explain its
importance in relation to the future of the events industry. Then, we will outline some of the questions
we asked ourselves while putting this document together.

Theme #1: Immersive Experiences

WHY THIS CONCEPT IS IMPORTANT:

Immersive experiences truly transform the attendee’s

perspective to leave them with a lasting impression. In an
industry where engagement is key, immersive experiences
offer a way to create excitement by creatively activating

the human senses. With fewer people traveling, these
experiences offer a way to create new environments
without the need for physical presence. Applications
that factor in both immersive decor and activations will
ensure that all event design elements will be centered
around the human experience.

THINGS TO THINK ABOUT:

1. How do we truly immerse someone into a new world?

2. Can we involve the five senses at every turn and
leave no sense behind?

3. How can we go even deeper into creating the
environment we envision (i.e. hidden spaces)?

4. What are some ways we can deepen our connection

with nature?

5. How can we interact within spaces and environments

in new ways that might otherwise have had physical
boundaries?

Theme #2: Technological Advancements

WHY THIS CONCEPT IS IMPORTANT:

We can’t talk about the future without talking about
technological advancements, period. Nothing creates
change faster than technology! Fortunately for the
events industry, technology also fosters inventiveness
and can be used to enhance experiences beyond our
known scopes.

THINGS TO THINK ABOUT:

1. How can we combine digital and physical worlds
(i.e. digital environments in physical spaces)?

2. What is possible with robotics (i.e. culinary robots,
robotic sanitization)?

3. Are there more significant ways to explore virtual
reality (i.e. virtual tastings)?
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Use this section to capture
your thoughts and inspiration.
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Theme #3: Sustainability

WHY THIS CONCEPT IS IMPORTANT:

The trend towards environmental consciousness and
accountability has been growing as people find new,
sustainable ways to live and entertain. Incorporating
biodegradable goods, recycled materials and
sustainable partnerships into events are some of the
current ways sustainability is being approached in our
industry. However, this theme shows impressive room
for growth in the coming year. We have a responsibility
as event professionals to think of additional ways to
lower our events’ environmental footprint.

THINGS TO THINK ABOUT:

1. What are ways we can set-up, host, and tear
down an event without leaving a trace?

2. How do we embrace a ‘less is more’ mindset?

3. If every action has an impact on the world around
us, how do we be more mindful and accountable?

4. How do we inspire our event attendees to take
action, or at the least be more mindful, after
attending our events?

Theme #4: Connective Branding & Design

WHY THIS CONCEPT IS IMPORTANT:

As previously mentioned, the core of an event stems
from the human experience. While bringing people
(physically) together has traditionally been the focus
of the event industry, the importance of emotional
connection is at the forefront now that face-to-face

interaction and physical connection have become limited.

Connecting to audiences on a deeper, emotional level
is an integral part of how we interact with audiences in
a tech-dominated world.

THINGS TO THINK ABOUT:

1. How do we curate our design (i.e. events, interiors,
graphics, etc.) with core human needs in mind?

2. How do we know and better understand our
audiences and show them that we truly care?

3. How can emotion be expressed via our design
choices?

4. What experiences can we create to foster deeper
emotional connection while appealing to our
intrinsic needs to be seen, heard, and understood?

Other areas to think about within each category:

* Venues * \Waste Management/
Recycling/Donating/

* Food/Beverage !
Repurposing

* Decor .
* Sensory Experiences

* Networking
* Gamification
* Event Design

* Sponsorship

* Community Giving Efforts
* Value (generating ROI)

* | ongevity (creating
something that will last)

102,10549 - 108 Street, Edmonton AB T5H 2Z8 info@tycoonevents.ca tycoonevents.ca

NOTES

Backto TABLE OF CONTENTS


mailto:info%40tycoonevents.ca?subject=
http://www.tycoonevents.ca

THIS IS WHERE THE NOTES
MAGIC HAPPENS

Combining Sustainability + Connective Branding & Design

We are amidst a massive disconnection; many people are afraid of being socially separated and, overall, feeling
powerless, hopeless, lonely and depressed.? In general, we are finding it harder to connect to a sense of belonging
and, as a result, communities are struggling.

Thinking about the long-term impacts of our actions creates a thoughtfulness that leads to beneficial practices for
society and, ultimately, for the planet. We feel our best when we are participating in something that connects us
to a community. This is especially true when we know that we are giving back to and/or benefiting others in some
way. Because of this, it is important to slow down and give ourselves the time and space to focus on what is most
important: working together, reducing inequality, and becoming a more resilient society long-term.

One thing that we see getting thrown out of the window for good: short-term thinking, making a ‘quick buck’, and
profit-first mindsets. We can no longer afford to think this way. Instead, it is imperative that we think about the
longevity of everything that we do (i.e. building relationships, choosing business partners, sponsorship opportunities,
designing events, communications, and marketing).
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TRENDS LEADING THE WAY:

Zero Waste Design: This design concept incorporates recycled and/or

recyclable materials to create an event that is 100% zero waste. Although this
trend will be more difficult to execute given the necessity for stringent health
and safety protocols, making every effort to produce zero waste events sets
a great precedent for, and encourages, event attendees to think more green.

Application and Execution Tips:

e Think about what you will do with each
decor piece after the event is complete.
Can they be donated or repurposed?

e Reach out to a sustainability-focused
furniture manufacturer or designer to
rent or purchase pieces for your event.

RN

e Create your own pieces out of
recycled/recyclable material as a
feature of your event.

e Leverage natural decor elements with
a mindset of longevity as opposed to
a one-time-use. Can plants or florals
be displayed in pots or used in a more
natural format with their roots/stems
intact so they can live on after the
event? Perhaps they can be replanted
or donated following the event!

4 BT =

Photo courtesy of: https:/www.habitusliving.com/architecture/zero-waste-bistro

Timeless Colours: Rich and vibrant colours are not only timeless, but they Application and Execution Tips:

represent a fundamental shift away from fast-fashion into a more sustainable
future through value and longevity.® This colour trend reflects the less-is-more
mindset that consumers are beginning to adopt in recognition of their impact
on the world around them. Consumers and designers are leaning in towards
colours that are versatile and timeless, favoring extended value.

e |Incorporate natural earth tones into
your event design, such as jewel
tones and seasonal colours.

e Try using programmable lighting to
test out new colours.

e The rich jewel tones of this colour
palette nicely compliment another
recent trend: velvet! Try working
these two trends together to create
elegant and timeless designs.

Photo courtesy of: https://www.pantone.com
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Combining Sustainability + Technological Advancements

Technological advancements and sustainability have not always gone hand in hand. However, we see these two
themes working closely together in the future. When thinking long-term and about how local communities can best
work together, technology is an important avenue to consider. All industries, including the event industry, have a
growing awareness of the impact we have on the world around us. We are seeing technological solutions emerge,
enabling us to decrease our ecological footprint and create positive impacts.

TRENDS LEADING THE WAY:

Application and Execution Tips:

Smart Venues: Smart venues are more flexible than traditional venues.

They incorporate elements such as: wrap-around screens and intelligent lighting
projections; enhanced wifi and charging stations; hearing-aid integrated audio
and accessible cues in elevators; and sustainable practices such as creating
and using renewable energy, carbon offsetting, and utilizing rooftops to
cultivate urban gardens.

Pose questions to the venue staff
to create an understanding of all of
the venue’s features. This is vital in
making sure your event is successful
and allows you to make the most
out of the venuel!

o e Though they are slowly entering the
4 market, smart venues are becoming
. : : increasingly common. Booking a
N \ ) smart venue, especially those with
it sustainable initiatives, will create a
financial incentive for other venues
to buy-in!

L | | Bl e Itisimportant to understand the
- { difference between venues with

' sustainability and accessibility

initiatives versus smart venues with

i, advanced technological capabilities.
Based on what type of venue you
are working with, can a technology
provider introduce smart features
such as wrap-around screens
or intelligent lighting to create
immersive experiences?

e Leverage a venue’s technology,
or rent devices, to replace printed
event materials such as decor,
programs, awards, etc.

Photo courtesy of: https:/www.facebook.com/edmontonconventioncentre/
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Smart Waste Management: \Waste management
is an important best practice for event organizers
and venues. Advancements in this trend includes
tech-savvy interactive applications that educate
users on proper waste sorting practices and
sorting/compressing waste and recyclables
automatically. Not only do smart waste solutions
help the environment, they also lower waste
management costs significantly for venues.

NOTES

Until these become more widely available, think about utilizing more
clear signage for labeling your waste, compost, and/or recyclable bins.

Partner with companies that sort waste, provide composting bins,
and take care of recycling needs.

Think of ways in which you might be able to educate and/or inform
your event attendees of any programs that your venue or event
partners have in place that promote waste management, sustainable,
or ecological best practices.

Combining Technological Advancements + Connective Branding & Design

Effective marketing is becoming increasingly customized to each individual consumer through personalized messaging
and product offerings. More than ever, we are embracing what makes each of us unigue and how our own needs require
distinctive and personalized approaches. We have only just cracked the surface of the ways in which digital technology
can allow us to connect emotionally, not just as it relates to a brand, but to ourselves, our experiences, and others.

Voice Search: The use of voice assistants, such as Siri, Google, and Alexa,

is becoming increasingly popular. More and more people are using voice
assistants to search, check the weather, and play music. Voice assistants
can also break down barriers for people with disabilities, whether sensory,
physical or cognitive,

by increasing options

and accessibility! Voice
assistants will soon support
you to purchase a ticket to
an event without needing
to pick up your device.

As well, it will allow event
attendees to ask specific
questions aloud within an
event website or virtual
event platform!

How ¢

= 1 heip oy,

Photo courtesy of: https:.//www.forbes.com/
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Optimize your event registration,
information, and FAQ pages for voice
search so people can easily find your
event and purchase a ticket. Incorporate
question keywords like “which”, “what”,
“how”, “where” and “why” into the
various pages of your website.* For
example, “Hey Siri! What can | do with
my family this weekend?” or "Hey Google,
what conferences are happening in my
area in the next month?".

While this technology is evolving, set
yourself up for success by incorporating
chatbots into your virtual event platform
SO people can easily ask questions no
matter where they are on the site and
get real-time answers on how to find
their agenda, find a specific session, or
interact with a sponsor.
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Virtual Experiential Marketing: Virtual experiential marketing means
converting unique digital experiences into brand loyalty. By creatively
playing with the five pillars of virtual experiential marketing (sense,
interaction, pleasure, flow and community relationships), brands have
the opportunity to create uniqgue opportunities within virtual events.

-
1
¥

As a virtual event sponsor, create interactive
challenges via social media, brand-focused
internet games, or via thought-provoking or
pop culture-related content.

Sponsor gifts that event attendees receive at
their doorstep and are prompted to open at a
specific time during a virtual event. They could
then discuss or share these items with other
attendees throughout the event.

During virtual networking, activities, happy hour
or workshops, invite attendees to participate
from home with a sponsor-branded cocktail kit,
custom menu recipe, or a DIY project that can
be sent to their doorstep.

Offer a virtual ‘behind the scenes’ look or
sneak-peek at a unique company experience or
product launch. Tie that to a virtual trivia game
or scavenger hunt that could bring your event
attendees back online to discuss the details
with fellow attendees or brand ambassadors.

Individualistic/Futuristic Digital Art: In the digital realm, futuristic colour schemes,
geometry, and style work together to speak to our excitement about the future.

Bright, oversaturated, and unnatural colours set on dark backgrounds contribute
to the futuristic feel of these designs, while also

influence, street art conveys a sense that the
future is in our hands.

Photo courtesy of: https://99designs.ca/blog/trends/graphic-design-trends/
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These design trends are
especially appropriate for
marketing virtual events because

trying to grab consumers’ attention in a very busy of their technological and
marketplace. Ultra-thin lines create a feeling of futuristic vibes. Use one, or a
mysticism and, because they can’t be expressed combination, of these trends
on paper, they are unique to digital art. Graffiti-style in digital marketing for virtual
art represents a movement of freedom, breaking events to create excitement
bonds and protesting convention. Reminiscent of and engagement!

what has traditionally been seen in street art, this e Combine these designs with
individualistic trend has been transferred to the immersive technology, such as
digital realm. Although a different type of futuristic wrap around screens, at live

events to create an intriguing
digital atmosphere.

tycoonevents.ca
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Hybrid Venues: Hybrid venues have the capacity and capabilities to support Application and Execution Tips: NOTES
live and virtual events. The physical needs of in-person attendees are met while
there is also support for the technical requirements of a virtual conference, high-quality microphones, and robust
having sufficient staffing to tend to technology and troubleshooting needs. internet (for high—definitio’n streaming)
These venues help bridge the gap between physical and virtual audiences. in your hybrid event venue.

They also promote inclusivity and accessibility for speakers and attendees.

e Ensure you have the right cameras,

e Delegate staff or volunteers specifically
to look after the technological needs
of your hybrid event to troubleshoot
issues, answer questions, and ensure
the technical side of your event
connects the virtual attendees to the
physical audience and experience as
seamlessly as possible.

e Give equal consideration to staging,
lighting, and room setup regardless
of in-person versus online attendance.

Photo courtesy of: https:/blog.cvent.com/uk/featured/nybrid-events/
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Combining Technological Advancements + Immersive Experiences NOTES

It is no longer possible to rely solely on physical environments to achieve immersive experiences as part of an event.
Through technological advancements, we are able to reimagine experiences by breaking past the boundaries,
connecting with our senses, and finding inspiration.

Interactive Art Installations: \What could be more immersive than blurring the
lines between event decor and event attendees? Interactive art installations
can be used to create engagement between event attendees and their
environment. For example, depth cameras and touch sensors can sense a
person’s presence, allowing them to interact with an installation in a way

that creates a connection between artwork (or decor) and the viewer.

In this example, the attendee becomes part of the decor itself. * Work with local digital artists and AV
companies to create something new

and refreshing for your audience.

e Take a moment to assess your
event artwork or decor: can you add
interactive elements to create more
value for your event attendees?

e What interactive installation aligns
with your theme and would resonate
best with attendees?

Photo courtesy of: https://www.teamlab.art/concept/relationships/
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Spatial Instruments and Optical Sound Systems?®: An innovation utilizing Application and Execution Tips: NOTES
multiple senses to create deeper and more meaningful immersive experiences
for event attendees. Optical Sound Systems are an augmented reality prototype
that allows users to see music and sound within their environment. Spatial dynamic and shifting moods,
Instruments express the physical shape, depth, colour, and position of objects as music and visual experience

in a space as a unique soundscape. Both Spatial Instruments and Optical Sound can change together within the
Systems invite us to look at how we can use space in different ways and environment.

layer senses to create experiences that are both visual and audial. Through Thi )

. . i X X o ink about layering senses for
incorporating technology into the most universal part of the human experience - interesting activations. Find ways for
our senses - we can introduce interaction and stimulation on a whole new level! attendees to ‘touch’ sounds, ‘hear’
movement, ‘see’ tastes.

e In the design of live events and
physical space, look to create

e For virtual events, showcase content
in a different way, i.e. virtual event
content, questions, and highlights
from the day presented as a song
to be shared with attendees at the
end of the event.

e Create an activation for live events
where, as attendees move around
the room (i.e. step in a certain spot,
pass a certain area, etc.), sounds
are created. Attendees see how
their individual and/or group actions
change the sound in the space.

Photo courtesy of: https:.//www.everydayexperiments.com/
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Interactive Virtual Events®: Adding interactivity to virtual events removes NOTES
barriers between the viewer and their screen, allowing them to engage in
their experience in an entirely new way. This can be done through visual
compositions that
automatically sync
and change with
music in real time,
audiences controlling

their audio and visual

experience with their e Showcase attendees’ selfies and
other event photos within a virtual
gallery or hashtag mosaic. This can
also generate social media buzz
surrounding your event!

e Utilize software that allows visual
art to be shown and interacted
with/affected by event attendees
on their devices.

e Work closely with artists to create
unique, interactive experiences for
your virtual events.

mobile devices, and
audience interaction
with selfies that

project directly onto
a wall or livestream.

Virtual Studios’: Imagine seeing your event host in a conceptualized,
futuristic world... or in outer space... or on any movie set you can think of!
This is possible with a virtual studio. An open-faced backdrop built of walls or
LED panels, virtual studios project or display a virtual environment for your
host to stand in and interact with. To viewers, it looks like the host is actually
part of the environment! The host can change what is being displayed, switch
through different camera angles, and more. Scenes that are impossible to
build in real life can be virtually created and look very realistic.

e Use at hybrid events to create a
more enjoyable experience for your
online viewers while also impressing
your live attendees.

e |f you have a lower budget and are
hosting a strictly virtual event, use a
green screen.

Photo courtesy of: https:/sokaris.com/ Photo courtesy of: https:/www.multicam-systems.com/
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Combining Immersive Experiences + Sustainability NOTES

“Calls for [us] to ‘reconnect to nature’ have grown increasingly louderl[...] Yet, there is relatively little coherence
about what reconnecting to nature means, why it should happen and how it can be achieved.”® Therefore, there
is an opportunity for the event industry to lead the way in connecting people to local ecosystems and creating
deeper connections to nature, which has the potential to influence and enhance sustainability.®

Natural Luxury: One thing we are seeing more of is nature being brought
indoors. Natural luxury is the combination of lux, high-end design and simple,
grounding nature. It is about the integration and reusing of natural materials to

hi ) | | dcl Taki d fh | at the forefront of your event theme
creatg something simple, e ggant and clean. Taking advantage of how natura and design. See if you can find
materials make people feel in a space - comfortable and at ease - allows unconventional ways to use nature
natural luxury to create sustainable and immersive environments. within your event!

Put the utilization of natural materials

e Collaborate with companies that have
the same vision. Get in touch with
a local plant conservatory, furniture
company/creator or artists to create
pieces for your experience.

Photo courtesy of: http:/www.justinablakeney.com/
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Aromatherapy Art: “Of all the senses, smell often seems
to create the deepest emotional connections.”® The mindful
use of scent can completely immerse event attendees in
their environment and create a more memorable event
experience. Utilizing natural scents (florals, pine, cedar,
oceans, etc.) in indoor spaces will delight attendees in a
different and unexpected way.

Application and Execution Tips:

Avoid using aromatherapy around where attendees are
eating, as it will take away from their dining experience.

Stay away from certain scents that are known to be related
to allergies, such as lavender and peanuts, for example.

Incorporate scents into takeaway items to extend the
experience and memories of moments enjoyed at an event.
When attendees smell these scents in their home or office,
long after the event has finished, it may help them reflect
on the event experience.

Combining Immersive Experiences + Connective Branding & Design

Intuition creates the assumption of a one-way relationship: immersive experiences evoke human emotions. However,
this section challenges that assumption by flipping it the other way around! These trends are about connection to human
emotion (before, during and after an event) as a method of creating a more immersive experience for attendees.

TRENDS LEADING THE WAY:

Curved Design: Curved design can be utilized to create a variety of emotions Application and Execution Tips:
within a space. In general, curves create a more soft, balanced, and emotional

feeling than boxy edges and hard lines. The utilization of curved design reflects
a collective human movement towards acknowledging our own vulnerability, as
well as the vulnerability of the planet we occupy.

e Think about changing the way you
design your virtual environments
to embrace these trends. Virtual
environments are inherently cold
and harsh with hard edges and
straight lines. One way to stand
out is to customize landing pages,
call-to-action buttons, sponsor ads,
etc. to feature rounded shapes.

e For live experiences, decorate
your space with curved design;
use arched furnishings and decor
items with rounded edges.

Photo courtesy of: https://www.dwell.com/article/interior-design-trends-2020-6416f6c9
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Designing with Compassion & Empathy: This trend is about designing events
with humanity in mind first (over ticket sales or ROI) and establishing a place
for deep connection to occur. It focuses on implementing two core values
throughout event design: compassion and vulnerability. Designing an event
with compassion means going out of the way above and beyond to fully
understand and relate to the mental and emotional complexities of event
attendees. Designing an event with vulnerability means that you as the host,
emcee, speaker or exhibitor (and anyone else involved in connecting with
your attendees) are prepared to expose your true, authentic, emotional self.
This, in turn, will encourage attendees to also be vulnerable and authentic.
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Offer quiet rooms or spaces that
allow your attendees to take a mental
health break, if needed.

Make requirements and expectations
simple and clear for attendees both
pre-event and during the event.

Have lots of clear and communicative
signage, or go a step further with staff
acting as guides to help lead people
through the event.

Show people you care by improving
access to your event, reducing
barriers, and being more inclusive.

Embrace the opportunity to cultivate
relationships with your audience.
Get to know them, listen to them,
ask them what they want.

Consider being more open and truthful
with attendees if an issue occurs, for
example, or laugh at yourself if you
make a mistake.

Have the courage to try something
new even when you are not certain
of the outcome, and if it doesn’t work
out the way you planned or hoped,
be real with your attendees.

When planning an event,

consider including mental health
accommodations as part of pre-
planning requests, just as you would
for physical accommodations.
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LET°SSUMIT UP NOTES
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Currently, the events industry is undergoing rapid change. New and challenging circumstances are requiring us to think
differently about how we interact with and support one other, how we push through our trials and tribulations, and
how we treat our environment. But how does this circle back to the events industry? In order to lead the way, we will
need to stay connected to these four key themes: immersive experiences, technological advancements, sustainability
and connective branding and design. In doing so, we will be keeping an open mind to the way we experience the world
around us, fully utilizing the tools that are available, thinking long-term, and connecting to others on a deeper level
through the events which we create.

In this report, we have examined the implications of interconnecting these themes, possible pathways leading into the future
of the events industry, and we have provided our application and execution tips on how to implement these various ideas.
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TREND ALERT

At Tycoon Events, we will be following these
trends closely as we close out 2020 and enter
2021. Here’s how you can stay in the loop:

INSTAGRAM
@tycoonevents

TWITTER
@TycoonEvents

FACEBOOK
@TycoonEvents

YOUTUBE
Tycoon Events

LINKEDIN
Tycoon Events

BLOG
tycoonevents.ca

102,10549 - 108 Street, Edmonton AB T5H 2Z8

CONTINUING EDUCATION CREDITS

Tycoon Events has been approved by the Events
Industry Council (EIC) as a Preferred Provider of
the Event Trends Report, which qualifies for CMP
continuing education (CE) credit. Determination of
continuing education credit eligibility or Preferred
Provider status does not imply EIC’s endorsement
or assessment of education quality. To apply for CE
credits, please complete the form on our website.

tycoonevents.ca
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